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"Bring cultural relics to life" is the basic concept and principal mission of the cultural relic work in
the new era, which is a practical issue as well as a theoretical one. This article analyzes the problems
during the realization of the mission in China's cultural relic and museum cause and puts up with
solutions and advice. It is necessary to adhere to the proper target-oriented and value-oriented use
of cultural relics, and to strengthen the exploration and interpretation of the value connotation of
cultural relic resources. Meanwhile, it is important to design the style of culture relic utilization, and

innovate the platforms and methods for the spread of cultural relic stories.
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